
The opportunity

AUR’s admissions team set out to increase enrollment by 20% each year and expand reach to the US, UK, and Middle East. 

Realizing that in-person fairs had limited effectiveness, AUR decided to use online recruiting with CollegeWeekLive to 
augment its traditional recruiting efforts. “I haven’t been impressed with the quality of contacts we were getting from 
in-person college fairs,” said Web Marketing Manager Stefania Lippolis of the American University of Rome. “We had 
been getting passive leads rather than actively engaged students. We needed a more efficient way to strengthen brand 
awareness and connect with the right students.”

The solution
AUR’s admissions team began hosting informational chat sessions 
nearly every day at CollegeWeekLive. This gave them an opportunity 
to leverage the site’s extensive database of college-bound students 
to build awareness about their university’s strengths. The university’s 
admissions and financial aid counselors as well as several student 
advocates also hosted video chat sessions designed specifically to 
engage prospective students. Offering themed video sessions on 
topics such as paying for college or studying abroad also helped spark 
meaningful conversations with prospective students. This unique venue 
helps the university’s true personality shine through. 

Executive Case Studies

“    Being able to give students and 
their parents answers to all their 
questions in real time is a huge 
strength for our admissions team. 
It’s helping with brand awareness, 
and with moving students through 
the enrollment funnel.”

Arianna D’Amico
Director of Admissions and

Financial Aid

CollegeWeekLive   |   100 Crescent Road, Needham, MA 02494   |   800.828.8222   |   colleges@collegeweeklive.com

College: The American University of Rome
Location: Rome, Italy
Size: 500 students from 40+ countries

The American University of Rome (AUR) is the oldest 
American degree-granting university in Rome, with 
students learning through travel, internships, and a 
multi-cultural student body, faculty, and staff. This 
vibrant liberal arts university educates 500 students a 
semester from diverse backgrounds and cultures.

CollegeWeekLive Results:
• Met nearly 25,000 new prospective students
• Expanded reach to more than a dozen new countries
• Accelerated enrollment decisions for prospective students



After each chat session, the admissions team receives in-depth 
registration reports, including chat transcripts and detailed demographic 
information about each participating student. The admissions team 
follows up with the most promising leads immediately, and enters the 
information into their CRM for ongoing outreach. “AUR has participated 
in many live webcasts. My colleagues and I found it not only engaging 
with the prospective students but a lot of fun! We had our faculty and 
students join in our webcasts, which made them more interesting 
and insightful about our community and curriculum,” said Director of 
Admissions and Financial Aid Arianna D’Amico.

The results

AUR’s new online chat strategy has driven unprecedented leads. In 
just one enrollment cycle, the admissions team met nearly 25,000 new 
prospective students across Asia, Africa, Europe, North America, and 
South America. This includes seniors, juniors, underclassmen, as well as 
graduate students. 

The site has also proven beneficial for converting prospective students into highly engaged applicants. More than 830 
students have connected with AUR at CollegeWeekLive multiple times. “CollegeWeekLive is very helpful at various stages 
of the enrollment process,” said Lippolis. “Being able to give students and their parents answers to all their questions in 
real time is a huge strength for our admissions team. It’s helping with brand awareness, and with moving students through 
the enrollment funnel.”

CollegeWeekLive is providing efficiency gains. “Having the ability to live chat with students will definitely reduce the 
number of in-person college fairs we need to participate in,” said Lippolis.

“It’s also exciting that we are receiving interest from high school counselors,” said Lippolis. “Reaching more counselors 
is very important for our recruiting strategy. We’re excited to take advantage of CollegeWeekLive to begin having online 
meetings with high school counselors. This is a great way to help us reach our enrollment goals.”

About CollegeWeekLive

CollegeWeekLive is changing the world of college admissions. This unique site enables students to live text chat and 
video chat with admissions reps and current college students to help them make informed decisions about choosing a 
college, paying for college, and more. Throughout the year, we host online college fairs, open houses, and special events, 
providing students with access to 300+ colleges and universities, $3 million in scholarships, and advice from leading 
authors and education specialists. One in three college-bound students now uses CollegeWeekLive to navigate their 
college search.
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